Marketing Research 

Observational Research Exercise
Task:
Employing the observational research method, pick a retail store, public park, or other appropriate location, and record at least six attributes of 20 people (or groups of people) entering the store/location.  You may want to develop a matrix (see below) for data collection.  Some examples of attributes you may wish to record are:

· The name of the store you are observing at;

· Gender of shopper(s);

· Approximate age of shopper(s);

· Ethnicity of shopper(s);

· Is the shopper alone?

· If not, does the shopper’s companion(s) enter the store with them or wait outside?

· How long does the shopper spend in the store?

Your completed assignment is to include the raw data sheet you collected, as well as a report of your findings.  Report should be approximately 4 pages long and include a cover page.  Your paper should provide the reader a detailed analysis of what attributes were observed, why those attributes were chosen by you, the researcher, and most importantly, your analysis of the observations and how those observations add value for your client.  Include a real marketing strategy (4-P’s) for your client based on your findings. Close with a paragraph or two reflecting on what you learned through this exercise.

Data Collection Matrix Example:
Below is an example of how you could build a matrix, using an Excel spreadsheet, to record your observations.  You will of course select the measurement criteria that are meaningful and interesting to you.  *Minimum of 20 observations and 6 variables
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